
  

Parent Survey Highlights 
OVERVIEW 
 Parent surveys were widely distributed in February 2015 through funded partners, media 

(social and traditional), libraries and community partner mailing lists.  

 Survey was available in both English and Spanish and through both online access and paper 
copies.  

 540 surveys were received. 

 The survey included open-end questions to make sure that an area was not missed. 
Narrative responses were reviewed and were consistent with responses to other survey 
questions. 
 

KEY FINDINGS 
 Topics and Information of Importance to Parents (see table below) 

o Very highly rated areas were:  

 healthy eating/active living 

 early literacy/language development 

 supporting child development 

 accessing services 

 parenting information 

o Very little change in the results by age group and language spoken at home.  

o Lower income households ranked most of the areas of higher importance than did parents from 

households with higher incomes.  

 

Answer Options 

Combined 
Very 

Important & 
Important 

Somewhat 
Important 

Not as 
Important 

Don't 
know/Does 
not apply to 

me 

% rated Very 
Important & 

Important 

Healthy eating (nutrition) and 
active living 

501 13 6 2 95% 

Supporting my child’s early 
language development (early 
literacy) 

497 10 3 6 94% 

How to best support my child’s 
development 

496 12 3 8 94% 

Services that are available to me 
and how to find them 

491 13 2 5 93% 

Parenting 482 23 6 5 91% 

Breastfeeding 312 46 25 122 59% 

Domestic violence 243 42 41 166 46% 

answered question 529 

 

 
 



 
 

 Preferred Method for Getting Information 
o Majority of respondents preferred to get information through a face to face meeting followed 

by receiving printed information or finding information on the web. 

o Very little change in the results by age group and income levels; however, those with higher 

incomes and English as the primary language spoken at home preferred more “technology-

based” methods.   

 

 
 
 

 Importance of Programs and Services for Young Children and their Parents (see table 
below) 
o Top 5 themes for services that parents ranked as very important and important are: 

 preschool and preparing for kindergarten (including enhancing quality) 

 developmental screening 

 parent and child together classes/early literacy 

 parent workshops/education 

 dental treatment 

o All of the rankings were very close; only one area (home visits for newborns) ranked lower than 

60% when combining very important and important. 

o Very little change in results by age group – preschool topics ranked highest among all age 

groups; parent and child together classes were ranked higher among parent with children in the 

1-3 age group. 

o Respondents whose primary language spoken at home was Spanish and lower-income 

households ranked more areas as “very important” than did parents from households with 

higher incomes  (e.g., dental treatment, screenings/specials needs supports)   

  

12% 

17% 

18% 

30% 

41% 

70% 

Having a professional come to my home 

Talking with a knowledgeable person on the 
phone 

Using an app on a smart phone 

Using my computer/finding information on 
the web 

Receiving printed information 

Face to face meeting with a knowledgeable 
person 



Answer Options 

Combined 
Very 

Important & 
Important 

Somewhat 
Important 

Not as 
Important 

Don't 
know/Does 
not apply to 

me 

% rated Very 
Important & 

Important 

Preparing my child for 
kindergarten 

482 21 9 10 91% 

Enhancing preschool quality 474 13 5 12 89% 

Preschool Spaces 471 19 6 20 89% 

Screenings to assess my child’s 
development 

462 41 10 7 87% 

Classes (“Mommy and Me”) for 
me and my child to attend 
together 

455 33 9 19 86% 

Parent workshops (on topics 
such as health, nutrition and 
safety) 

429 59 24 10 81% 

Dental treatment 429 32 18 38 81% 

Parenting education classes 413 65 19 18 78% 

Accessing health insurance and 
health care 

394 39 23 57 74% 

Informal parent support groups 377 76 35 21 71% 

Neighborhood Family Resource 
Center 

368 76 29 36 69% 

Help in coordinating all of the 
different services I need 

357 65 34 48 67% 

Kit for New Parents 345 58 42 55 65% 

Parent counseling services 338 74 43 52 64% 

Supporting my child with special 
needs 

313 25 12 156 60% 

Home visits to help me care for 
my newborn child 

192 80 61 170 36% 

answered question 531 

 

 Challenges  in Getting Services 
o Parents reported their top 3 challenges were knowing where to get services, child care, and 

affordability (particularly with preschool & child care) 

 
Note: Respondents could select more than one challenge. 

5.9% 

10.8% 

11.0% 

11.3% 

23.2% 

25.0% 

30.0% 

38.7% 

38.7% 

46.6% 

Unfriendly environment/unhelpful staff 

No transportation 

Overwhelmed with choices and can't decide what … 

Location is too far away 

Waiting list for services 

Language and cultural differences 

Hours - services only offered during the work day … 

Not able to afford the service 

No child care 

Don't know where the service is offered 



o There was no substantial change by age group. 

o All income levels reported affordability as a barrier. 

o A fair percent of parents reported language and cultural differences as a challenge: 

 Of those parents who primarily speak Mixteco or Spanish in the home, Mixteco-speaking 

parents (46%) and Spanish-speaking parents (32%) indicated that language and cultural 

differences make it hard to get information or services more frequently than English-

speaking (10%) parents responding to the survey. 

 When analyzed by ethnicity, Hispanic/Latino parents reported language and cultural 

differences make it difficult to get information or services more frequently (28%) than did 

White parents (7%) or Asian parents (12%) who responded to the survey. 

 Involvement in First 5  
o Respondents generally wanted to increase their involvement by volunteering and participating 

in a parent advisory council or NfL board.  

 

DEMOGRAPHICS OF RESPONDENTS 

 540 survey respondents of which 77% were parents receiving First 5 Services. 

 Geographic – responses covered the NfL regions and was in close alignment with NfL allocations in 

East and West county.  

 Ages of Respondent’s Children - fair distribution from households with children of each of the age 

groups (0-8); each respondent had on average of 2 children. 

 Ethnicity and Primary Languages – representation from households with a variety of ethnic 

composition and those who do not speak English as the primary language in the home. 

o Almost 65% of respondents were Hispanic/Latino (compared to 2013 census estimate of 

42%).  15% increase from 2010 parent survey. 

o 51% spoke Spanish as the primary language in the home. 12% increase from 2010 parent 

survey. 

 Employment Status  - 40% of respondents were employed, with 24% of those working full-time 

o 19% were unemployed (County average was 6.4% in January 2015; Statewide 6.9%) source: 

EDD. 5% increase from 2010 parent survey. 

o 41% indicated they were stay at home parents. 7% increase from 2010 parent survey. 

 Annual Household Income – Respondents represented a fair mix of income levels. 

o Of the 495 respondents who answered the questions, almost half reported incomes less 

than $40,000, 14% were over $75,000. 11% increase in incomes under $40,000 from 2010 

parent survey. 

o As compared to income levels for families we currently serve, we know from our evaluation 

report that our services target economically disadvantaged families – this survey reached 

families of all income levels and received input from families not currently served by First 5. 

 Public Benefits – 90% reported Medi-Cal for children, yet only 27% reported receive CalFresh (food 

stamps). 16% increase reporting Medi- Cal for children from 2010 parent survey. 

 Special Needs – 11% of respondents reported their child has been identified as having special needs.  

o Includes special health care needs as well as children identified by parents as having a 

special, even though they might not qualify for services.   


